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ICOMP event, Brussels, 23 October 2008

“Intellectual property issues and their impact on Internet Commerce” 
Introduction by chairman Lord Alan Watson
Check against delivery
My name is Alan Watson and I’m the Chair of ICOMP, the Initiative for a Competitive Online Marketplace and member of the House of Lords. I have a strong background in media from various positions I held in the past and still hold.  This is why I happily took on the role as ICOMP chairman and why the developments in this fascinating area are a focal point of mine. The credit crisis is triggering the first recession in which the online marketplace plays a significant role. Competition in the online marketplace will be crucial to decide how this marketplace will be affected and we will discuss this more deeply here today.
Some of you may know us already, for others this may the first time you have come across our organisation.  ICOMP now has over 40 members from a dozen EU Member States and beyond – many of them small and medium-sized companies. More information can be found on our website, www.i-comp.org.  

We are a relatively young organisation and have been operational since the beginning of this year. Our aim is to draw up and build widespread support for principles that underpin a transparent and competitive internet – and we do so in variety of ways: by taking part in serious policy debates, by undertaking research, by collecting resources on our website and also by organising events like today's.

I should also mention that I have recently signed a letter to the European Commission as competition authority about the Google-Yahoo deal, which in our eyes raises concerns about competition in the online marketplace. A copy of that letter is available here today.
Our subject matter today focuses on some of the ways that the internet is producing challenging issues for intellectual property rights holders and for advertising generally.  Why is this?

ICOMP's objectives include: 

· respect for the principle that “IPRs foster creativity and innovation, including online, by enabling firms and individuals to capture the commercial value of their efforts”, 

· promotion of the links between:

· rewards, investments in innovation and the emergence of legitimate, sustainable online business models; and

· the risks to privacy in the absence of lawful rewards.

These are issues that concern all parties which wish to do business on the internet in an ethical and constructive manner.  

As many of the panellists today will confirm, if we can generate cross-industry support to make the internet a safe and reputable place we will see two advantages.

First, despite the financial crisis, online commerce will thrive.  Business people will be more inclined to offer online goods and services and customers will be more inclined to do their shopping there.  This will enable the internet to thrive in all kinds of ways.
Second, the more we can generate cross-industry support for high standards in internet behaviour, the more likely we are to find ourselves in an environment where regulators help us to do business rather than impose regulations designed to curtail the behaviour of the worst.

With that brief introduction, I would like to get events underway by asking Jule Sigall to talk to us about a model for the internet that places the emphasis on all parties to promote the kind of internet environment where we want to do business and where we want to spend our leisure time.

Thank you for coming today. 
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ICOMP is sponsored by Microsoft. Burson-Marsteller acts as its secretariat.
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